
Option OneProposed Mountain Home Recreation Center: 
Monthly Revenue Estimates Derived from Survey Data (July 2010)

See note #18,948Target HH population:
(non-YMCA HH's)

Reduction FactorsHH Population Est.Percent of SampleSpecifications
Likelihood of Joining with Option One

0.5078717.6%Definitely
0.1023926.8%Probably
0.022916.2%Might or might not

of market11.8%1,055Total interested households

NotesParticipating HH'sHouseholds
Percent of Interested

HH Preference (Among Interested HH's)

See note #271267.5%Family membership
See note #233231.4%One or more individual memberships
See note #2111.1%None

    
See note #21,04498.9%Total excluding "none"

See note #3

Revenues ($)
Estimated 
Per Month

($)
Monthly Fees

Option One

Household
Memberships per

Average

Tested Fee Levels
HH's Likely to Join at

Households
Among this Total of

Purchase
Indicating Intent to

Membership Type and
Percent with Interest in

Households)
Type of Membership (Among Interested

21962.4841.001.0053671275.2%Family memberships
8391.4826.001.5421033263.3%Adult 25-64 individual membership
1375.1324.001.414133212.3%Young adult 19-24 individual membership
1722.8824.001.206033218.0%Senior 65+ individual membership

159.9813.001.17103323.2%Youth 10-18 individual membership

33,611.94Total
See note #7 See note #6See note #5See note #4

Notes
#1: The total HH estimate assumes 40% growth (equal to 1990's growth) from the 2000 Census figure.  A slight revision was made to reflect elimination of HH's in North 83647. 
#2:  Membership preference percentages are based on those "definitely" or "probably" joining.
#3:  These percentages come from the responses to Q15 (preferred type of membership).
#4:  Percentages, from those "definitely" or "probably" joining, include all those indicating "yes" to purchase, plus 50% of those reporting "don't know."
#5:  These totals equal column 2 percentages multiplied by column 3 HH's.
#6:  These averages were calculated from Q24, Q29, Q34, and Q39 results for those interested in purchase at the fee levels tested.
#7:  Per month revenues equals column 4 (participating HH's) times column 5 (average per household) times column 6 (fee level).
Individual membership percentages sum to more than 100% because households can purchase more than one type of individual membership.

SRA, 18-Aug-10



Option TwoProposed Mountain Home Recreation Center: 
Monthly Revenue Estimates Derived from Survey Data (July 2010)

See note #18,948Target HH population:
(non-YMCA HH's)

Reduction FactorsHH Population Est.Percent of SampleSpecifications
Likelihood of Joining with Option Two

0.5067815.2%Definitely
0.1019521.8%Probably
0.022916.2%Might or might not

of market10.1%902Total interested households

NotesParticipating HH'sHouseholds
Percent of Interested

HH Preference (Among Interested HH's)

See note #267274.5%Family membership
See note #222124.4%One or more individual memberships
See note #2101.1%None

    
See note #289298.9%Total excluding "none"

See note #3

Revenues ($)
Estimated 
Per Month

($)
Monthly Fees

Option Two

Household
Memberships per

Average

Tested Fee Levels
HH's Likely to Join at

Households
Among this Total of

Purchase
Indicating Intent to

Membership Type and
Percent with Interest in

Households)
Type of Membership (Among Interested

26534.5548.001.0055367282.3%Family memberships
5801.1030.001.5412622157.1%Adult 25-64 individual membership
1443.2328.001.413722116.6%Young adult 19-24 individual membership
1087.1728.001.203222114.6%Senior 65+ individual membership

94.6815.001.1752212.4%Youth 10-18 individual membership

34,960.74Total
See note #7 See note #6See note #5See note #4

Notes
#1: The total HH estimate assumes 40% growth (equal to 1990's growth) from the 2000 Census figure.  A slight revision was made to reflect elimination of HH's in North 83647. 
#2:  Membership preference percentages are based on those "definitely" or "probably" joining.
#3:  These percentages come from the responses to Q15 (preferred type of membership).
#4:  Percentages, from those "definitely" or "probably" joining, include all those indicating "yes" to purchase, plus 50% of those reporting "don't know."
#5:  These totals equal column 2 percentages multiplied by column 3 HH's.
#6:  These averages were calculated from Q24, Q29, Q34, and Q39 results for those interested in purchase at the fee levels tested.
#7:  Per month revenues equals column 4 (participating HH's) times column 5 (average per household) times column 6 (fee level).
Individual membership percentages sum to more than 100% because households can purchase more than one type of individual membership.

SRA, 18-Aug-10



Option ThreeProposed Mountain Home Recreation Center: 
Monthly Revenue Estimates Derived from Survey Data (July 2010)

See note #18,948Target HH population:
(non-YMCA HH's)

Reduction FactorsHH Population Est.Percent of SampleSpecifications
Likelihood of Joining with Option Three

0.501,22227.3%Definitely
0.1022525.2%Probably
0.023117.2%Might or might not

of market16.5%1,479Total interested households

NotesParticipating HH'sHouseholds
Percent of Interested

HH Preference (Among Interested HH's)

See note #297365.8%Family membership
See note #249433.4%One or more individual memberships
See note #2120.8%None

    
See note #21,46799.2%Total excluding "none"

See note #3

Revenues ($)
Estimated 
Per Month

($)
Monthly Fees
Option Three

Household
Memberships per

Average

Tested Fee Levels
HH's Likely to Join at

Households
Among this Total of

Purchase
Indicating Intent to

Membership Type and
Percent with Interest in

Households)
Type of Membership (Among Interested

57633.6068.001.0084897387.1%Family memberships
21717.4242.001.5433749468.1%Adult 25-64 individual membership

2524.4339.001.41464949.3%Young adult 19-24 individual membership
4927.3639.001.2010549421.3%Senior 65+ individual membership

931.7421.001.17384947.7%Youth 10-18 individual membership

87,734.55Total
See note #7 See note #6See note #5See note #4

Notes
#1: The total HH estimate assumes 40% growth (equal to 1990's growth) from the 2000 Census figure.  A slight revision was made to reflect elimination of HH's in North 83647. 
#2:  Membership preference percentages are based on those "definitely" or "probably" joining.
#3:  These percentages come from the responses to Q15 (preferred type of membership).
#4:  Percentages, from those "definitely" or "probably" joining, include all those indicating "yes" to purchase, plus 50% of those reporting "don't know."
#5:  These totals equal column 2 percentages multiplied by column 3 HH's.
#6:  These averages were calculated from Q24, Q29, Q34, and Q39 results for those interested in purchase at the fee levels tested.
#7:  Per month revenues equals column 4 (participating HH's) times column 5 (average per household) times column 6 (fee level).
Individual membership percentages sum to more than 100% because households can purchase more than one type of individual membership.

SRA, 18-Aug-10


